Social media has received extensive attention recently and has become a very popular research area due to its wide spectrum of applications. We note that even though the whole area of social media is very popular in the literature, there are a group of research issues that are related to the social-cultural constraints in the social media study that have not yet received sufficient attention. In this context, we group all these issues together under the umbrella of a new sub-area of social media that we call connected multimedia.
